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How AICPA
Public Relations
Supports Your Efforts

A steady flow of news and press
releases keeps the national (and
infernational) media informed albout
CPAs. Each year we respond to
hundreds of inquiries from the press;
and we place news and feature
stories in major newspapers and
magazines, as well as radio and TV,
around the country.

Money Management Column

In just three years, our 750-word
weekly newspaper column, Money
Management, has achieved wide
circulation, appearing in news-
papers in 40 states. This popular
column provides ideas and advice
on all aspects of personal finance,
under the state CPA society byline.

Public Service Radio
Announcements

Thirty-second radio spots, with a “fag
line” for each statfe society, are issued
several times a year. These lively
financial tips from CPAs have logged
in thousands of hours of prime air time
around the country.

Public Relations Division
AMERICAN INSTITUTE OF CPAs
1211 Avenue of the Americas
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Talks for CPAs

A growing selection of timely, 15-minute talks
fo help you deliver your message fo the
community.

For general audiences-

m Year-round Tax Planning
= Year-end Tax Planning

m Tax Season Tips

m Building Family Capital
= Calculating Net Worth

For business audiences-

= Getting a Bank Loan

m Choosing a Location

= Knowing When fo Sell

® Estate Planning

= Microcomputers

= How CPAs Solve Small Business Problems

Giveaways

Colorful, inexpensive printed items you can
leave with your audience after your talk, or
mail to your clients.

® Year-end Worksheet for Tax Planning

m Budget and Cash Flow Worksheet

m Personal Financial Statement Worksheet
m Annual Tax Season Giveaway

Brochures

These brochures and bookiets explain your
role to your clients.

s What Else Can Financial Statements Tell You?
= How to Choose and Use a CPA

= What Does a CPA Do?

® Pyblic Service and the CPA

Film
How To Manage
Your Money

In this half-hour film, three CPA panelists show
families how fo regain control of their financial
affairs and increase their spending power.
This presentation has been seen by millions of
broadcast and cable television viewers in
nearly 90 cities.

Guides For TV Talk Shows

Scripts designed to interest program directors
in five or ten-minute television (or radio)
interviews with CPAs.

CPA Video Journal

Monthly series of 30-minute videocassettes
will keep you up to date on professional
developments, conferences, controversial
issues and provide new ideas for practice
management. Each program qualifies for one
hour of CPE credit.

Just Published

PR Guide for CPAs

New 40-page booklet to help you plan a pub-
lic relations program. Step-by-step procedures
for conducting press inferviews, issuing news
releases, appearing on radio and felevision
talk shows and addressing groups.

Tax Season Materials

Updated annudally, these materials include a
30-minute color slide presentation suitable for
general audiences; a colorful, inexpensive
giveaway item; a speech on preparing the
individual tax return, and a television talk show
script. Tax season materials are available only
from January through March.

ORDER FORM

Mail to—Order Department
AMERICAN INSTITUTE OF CERTIFIED PUBLIC ACCOUNTANTS
P.O. Box 1003, New York, NY 10108-1003

Please send me the following Public Relations materials:
GIVEAWAYS— $5 per 100; minimum order is 100
(] Year-end Worksheet for Tax Planning (No. 889740)
{1 Budget and Cash Flow Worksheet (No. 889670)
[ Personal Financial Statement Worksheet

(No. 889736)

BROCHURES

[ Public Relations Guide for CPAs (No. 889632) $4.50
You will receive one free copy of the following for inspection.
Then, minimum order of 10 copies.

] What Else Can Financial Statements Tell You?

(No. 338532) 20¢

] How fo Choose and Use a CPA (No. 337690); 30¢

] What Does a CPA Do? (No. 337506); 30¢

[ Public Service and the CPA (No. 889628); 25¢

[J LIST OF AVAILABLE SPEECHES (free)

[J LIST OF GUIDES FOR TV TALK SHOWS (free)

(] CPA VIDEO JOURNAL DESCRIPTIVE BROCHURES (free)

] OTHER INFORMATION (please specify)
Allow 3-4 weeks for delivery.
Less 20 percent AICPA member discount
Total
If total is less than $10.00, add postage/handling $2.00

‘name
firm (If part of malling address)

‘address

city ~ state zip code

telephone

Please add 8'/4% sales tax in New York City. Elsewhere in New York
State add 4% state tax plus local tax if applicable.

PAYMENT METHOD

[J Payment enclosed [J MasterCard (minimum charge $10.00)

(] Bill direct ] VISA (minimum charge $10.00)
(AICPA members only)

Telephone No. during business hours

MO. YR.
CARD EXP.DATE == 5

CARD NUMBER

115 < ol T B G Y G

signature
Cardholder address (if different)
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