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Reed, Harold L . Principles of Corpora­
tion Finance. (Boston, Houghton, Mifflin 
Company, 1925. 412 p.) 

A somewhat critical examination of this 
volume causes the reviewer to conclude 
that it is a book which should interest the 
general reader on financial and accounting 
subjects as well as provide knowledge for 
aspiring students. The observations to be 
made concerning the book are, in the main, 
commendatory in character. Its worst 
fault lies in the fact that i t is spotted occa­
sionally with "high-brow" language which 
tends to annoy the general reader, particu­
larly i f he has not had the advantages of 
association with modern economists, who 
have a phraseology of their own. The 
average reader is likely to work fairly hard 
before he gets much sense out of such titles 
as "Criteria of successful forethought." 

Having said the worst, the fact remains 
that the author has produced a volume in 
which the subject is logically developed, 
the ideas are good, and the exposition 
generally is clear. The plan follows the 

economic life of a typical business enter­
prise, tracing through the stages of organ­
ization, operation, expansion, failure, and 
reorganization. This, obviously, is the 
same old story, but it is told by the author 
with a good deal of crispness and with 
particular consideration of current condi­
tions in their relation to enterprise. Reiter­
ating what the reviewer has repeatedly 
said on the subject of books dealing with 
corporation finance, this book would serve 
admirably the purpose of any one con­
cerned with laying a firm foundation for an 
understanding of accounting. Further, it 
contains an excellent chapter on the inter­
pretation of an income statement, not­
withstanding the fact that the discussion 
deals with the income statements of rail­
roads. 

A parting word of praise which may be 
said in behalf of the book is that it is con­
cise as well as comprehensive. Concise­
ness is an important consideration to the 
general reader. 

Hodge, Albert C . Retail Accounting and 
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Control. (Chicago, The University of 
Chicago Press, 1925. 539 p.) 

This book is one of a series entitled 
"Materials for the Study of Business," 
being prepared by members of the faculty 
of the School of Commerce and Adminis­
tration of the University of Chicago, 
primarily for use in connection with the 
business curriculum in that institution. 
A l l of the courses in business there are being 
developed in accordance with a well-ordered 
plan, with a definite objective in mind— 
the training of men for the task of intelli­
gent and successful administration of busi­
ness enterprises. In this scheme account­
ing is regarded primarily as an aid to the 
business administrator in exercising his 
functions of control. 

M r . Hodge's book falls in with this 
general arrangement. The first chapter is 
entitled, "The Control Problem in Mer­
cantile Establishments." It contains the 
following statement: 

"There are * * * many students of 
business problems, and of accounting in 
particular, who are thoroughly familiar 
with orthodox accounting theory and prac­
tice, but who have not yet been led to 
recognize the fact that the activities of 
the accounting department in a large 
modem business enterprise constitute only 
one phase of a broader group of activities, 
all with the common end of facilitating the 
formulation of business policies and the 
control of the operations by means of 
which these policies are carried out." 

The discussion is concerned almost en­
tirely with department stores, as compre­
hending all of the problems involved in any 
form of retail establishment. 

The initial chapters are devoted to de­
partment store organization, with partic­
ular emphasis on the prevailing tendency 
to organization by functions of the business, 
as opposed to organization by departments. 
Next is a discussion of the various account­

ing and statistical reports required by the 
management in connection with the various 
functions carried on within the business. 
Some space is devoted to budgeting and 
the use of estimates. 

The preparation of significant state­
ments involves the question of proper 
classification and allocation of expenses. 
Four chapters are given over to a com­
prehensive treatment of this subject, with 
consideration being given primarily to 
maintaining an effective control over ex­
penses, and secondarily to finding accurate 
costs. 

The matter which has been described 
constitutes about half of the text. The 
latter half is concerned with the sources of 
the various kinds of information required 
by the management in the administration 
of the business. This involves a descrip­
tion of the procedure and records involved 
in the buying and selling and other func­
tions of a department store. Numerous 
forms are reproduced. 

A n appendix consisting of four cases 
describes the organization and procedure 
in as many retail establishments, and is 
valuable as illustrating the text. 

Questions for class discussion and, in 
addition, several exercises appear at the 
end of the various chapters throughout the 
book. 

In the reviewer's opinion, M r . Hodge has 
made a distinct contribution to accounting 
literature. He has told the story in a 
logical way, and apparently in the right 
way. 
ager of the new office. 
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